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I "Method for Advertising Via the Internet" 

2 

3 Abstract 
4 

5 A method for producing and directing advertising messages, where the user self-selects an advertising image 

6 from a gallery of such images, for one side of a product, then supplies a personal message and mailing 

7 address for the other side of the product, and the producer (a service provider) employing this method then 

8 prints and mails the product to the indicated address. 
9 

1 0 The method enables three unrelated parties to cooperate in a disconnected yet mutually beneficial manner, 

I I where each receives significant value from their interaction with this method. A fourth party - a service 

12 provider operating the invention that embodies this method - interacts with each of the other three parties to 

1 3 coordinate providing the valuable service. 
14 

1 5 Advertisers receive the beneficial value of having their advertising messages combined with a message from a 

1 6 trusted party and then directed to a third party about which the advertiser had no foreknowledge. The users 

17 receive the beneficial value of having a portion or all of the costs associated with preparing and mailing a 

1 8 message product borne by a sponsor. The recipients of user messages receive the beneficial value of a 

1 9 desirable or useful message from a friend or a trusted professional. 
20 

21 Inventors: Sanborn, David W. (Austin, Texas); Smoot III, Robert E. (Austin, Texas) 

22 Assignee: eBoing, Inc. (Austin, Texas) 
23 

24 Current U.S. Class: 705/14; 705/1; 705/10; 705/26; 705/27 
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